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Red Lion Chambers - Social Media Guidelines 

 
Introduction 

Social media is an important part of the Marketing and Communications strategy at Red 
Lion Chambers. It may also be an important part of how you keep in touch with family and 
friends, and it is fun. These guidelines are not designed to tell you what you can and cannot 
say on social media. They are designed to clarify the responsibilities of Members and 
employees using social media and should be read alongside other Chambers policies and 
any applicable guidelines as issued from time to time by the Bar Standards Board.  

 
As Members and employees are aware, the Red Lion Chambers internet is provided for 
Chambers and guests use. However, Red Lion Chambers recognises that Members and 
employees may occasionally use the Chambers internet for personal purposes and 
that many participate in social networking. For the purposes of these guidelines, social 
media includes both internal and external online social websites and forums such as Twitter, 
Facebook, Yammer and LinkedIn. The term ‘social media’ also covers blogs, and video and 
image-sharing websites such as YouTube and Instagram. There are countless types of social 
media, but Members and employees should follow these guidelines in relation to any social 
media that they use. 
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Using social media at work 
 
Red Lion Chambers recognises that social media is a good way of engaging with 
colleagues, the wider legal community, friends and the community at large, but it is 
important that social media is used responsibly and appropriately. 

 
Please ensure that all social media use is undertaken in accordance with the principles 
contained within these guidelines. If you want to set up a ‘corporate’ social media 
account (for example promoting a particular Chambers practice team such as the Fraud 
or Sexual Offences Group) then seek advice from the Business Development and 
Marketing Committee. Do not use the Chambers branding without approval from 
them. And remember, Red Lion Chambers policies apply to activity undertaken online just 
as they do offline. 

 
As regards employees, the use of social media should not be excessive or distract from 
your day-to-day duties. Members are obviously self-employed but bound by a 
Professional Code of Conduct. Where necessary, Chambers reserves the right to monitor 
the Red Lion Chambers internet usage of Members and employees and block access to 
social media from Chambers premises. Excessive (applicable to employees at work only) 
or inappropriate use of social media may result in action being taken under the Red Lion 
Chambers disciplinary protocol, found in: O1-Procedure for Enforcing Standards Policy. 

 
Please ensure you have read our Social Media Protocol, which can be found in:  
G1 -Information Management and Communications Policy. 
 
All RLC policies can be found on Chambers’ Intranet.  
Please contact intranet@18rlc.co.uk for any login or service issues. 

 
 
 
 
 
  
 

https://redlionchambers.uk/private/infopoint/rlc-policies/
mailto:intranet@18rlc.co.uk


Social Media Guidelines 

 

4 
 

 
Social media principles 

Be compliant. We recognise that Members are likely to want to use social media 
for a variety of private and professional reasons. However, you are bound by a 
Professional Code of Conduct and you must understand your duties under the Bar 
Standards Board Handbook (‘the Handbook’) as they apply to your use of social 
media. These duties apply to you in both a professional and personal capacity, 
since the inherently public nature of the internet means that anything you 
publish online may be read by anyone and could be linked back to your status as 
a barrister. Employees should also familarise themselves with relevant sections of 
the Handbook (summarised below) to ensure that their use of social media does 
not compromise a Member’s professional duties. Clerks have their own 
professional body and they may too, from time to time, issue guidance on the use 
of social media.   

Members must in particular remember the following: 

• That they are bound by Core Duty 5 of the Handbook not to behave 
in a way which is likely to diminish the trust and confidence which 
the public places in them or the profession at all times. Unregistered 
barristers should also bear this guidance in mind when using social media; 
as members of the profession, they are expected to conduct themselves in 
an appropriate manner and are also subject to certain Core Duties and 
other rules. Social media use includes posting material online, sharing 
content, promoting your business as a barrister or networking. This might 
be on sites such as Twitter, content communities such as YouTube, social 
networking sites like Facebook or LinkedIn and internet forums.  

• Comments designed to demean, or insult are likely to diminish public 
trust and confidence in the profession (Core Duty 5). It is also advisable to 
avoid getting drawn into heated debates or arguments. Such behaviour 
could compromise the requirements for barristers to act with honesty 
and integrity (Core Duty 3) and not to unlawfully discriminate 
against any person (Core Duty 8). You should always take care to 
consider the content and tone of what you are posting or sharing. 
Comments that you reasonably consider to be in good taste may be 
considered distasteful or offensive by others.  
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• You should also bear in mind your duty to keep your client’s affairs 
confidential (Core Duty 6). It is inadvisable to send confidential 
communications to your client over social media. You should not do so 
unless your client has agreed, and you are satisfied that your client's 
confidentiality will not be at risk. If your client does wish to be contacted 
in this way, you will need to consider not only the security of the system 
that you are using, but also its privacy policy. Some host sites allow the 
host to access otherwise private information, despite it not being posted 
to the client's public facing "wall" or "blog". 

Be responsible. Use of social media is your own responsibility. The content that you 
post on social media should adhere to the usual Red Lion Chambers policies and 
standards. Do not do or say anything that could bring Red Lion Chambers into disrepute. 
In Red Lion Chambers addition content must adhere to professional standards.  

You should never post anything about a case that is currently in progress. You are allowed 
to say that you have been instructed on a particular case (subject to your Core Duties and 
court orders) and once the case has been completed, again subject to your Core Duties and 
court orders, the result. Be aware that what you write online will be public for a long time 
and be sensitive to our good reputation.  If you are not sure, do not post. Do not assume that 
conversations on social media will be confidential, even if you think you are using a ‘private’ 
network. If you make a mistake, correct it quickly. 

 
Be respectful. Do not post content that could be offensive, sensitive or inflammatory. Do 
not use inappropriate language or post anything that you would not say in front of people 
you respect. Generally, we believe that what you do in your own time is your business. 
However, we do expect that you do not make inappropriate comments about Chambers, our 
Members and employees, or otherwise bring Red Lion Chambers into disrepute on social 
networking sites. Be respectful and considerate of others on both internal and external 
platforms. Respect copyright and the law. 

 
Be professional. Social media content is searchable on Google and other search engines, 
so think twice before posting. Do not provide or post information that could be 
confidential, private or proprietary. Never disclose personal or sensitive information about 
Chambers, our Members and employees without permission. You should not post photos of 
people without their permission. (See the Marketing and Communications Team for advice 
on getting consent for use of images.) Do not let social media interfere with your job or 
your commitments to Red Lion Chambers. 
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Be transparent. If you have a vested interest in something, then you should say so. 
Remember that ‘disclaimers’ such as ‘views are my own’ and ‘retweets are not 
endorsements’ mean little in legal terms. If you are tweeting regularly to promote Chambers 
and getting involved in conversations about us, then please make it known in your profile 
that you are Members and employees of Red Lion Chambers.  

 
For more information, please contact the Marketing & Communications Team. 

mailto:comms_team@18rlc.co.uk
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Red Lion Chambers guide to 
Twitter 

What is Twitter? 

Twitter is a social network that offers both professional and personal development. 
It provides information that can help you learn and connections to expand your 
network. Red Lion Chambers tweets @redlionchambers.  

 
Getting started 
Visit www.twitter.com and follow the instructions to sign up. Twitter will suggest a 
user name but you do not have to follow this suggestion. 

Ideally, choose something simple, short and memorable. Do upload a picture of yourself to 
your Twitter account profile, because if you do not then Twitter will automatically give you 
an ‘egg head’. What you choose is up to you, but head and shoulder photos work best. The 
next step is to follow some people. Twitter will provide some suggestions but try searching 
for people that you know and who are already tweeting. Start with @redlionchambers and 
go from there. To send your first tweet simply compose the tweet and press the tweet 
button. If you want to include or ‘talk’ to someone else in your tweet then you will need to 
include their Twitter handle (i.e. your Twitter username, e.g. @redlionchambers). 

Downloading the Twitter app for your phone is great as you can get notifications when 
someone mentions you and you can tweet or check your timeline on the go. 

 
‘Twitter talk’ 
Here is a quick guide to some words, symbols and phrases that are used on Twitter. 

 
Tweet 
Tweets are public messages containing a maximum of 140 characters. They can include 
text, pictures, links to video, blogs, other websites, and so on. 
Take a look at @redlionchambers tweets for some examples. 

 
# 
This is a hashtag. Putting this in front of a word makes the word or phrase searchable. It is 
like creating an online bookmark for a topic. For example, you might want to search to 
see what people are saying about #MaxHill 

http://www.twitter.com/
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Biography 
This is the ‘about you’ bit on your own page, located under your Twitter handle. Here, you 
can share information about yourself, your interests or what sort of content followers can 
expect. 

 
Timeline 
If you click the ‘Home’ button, you will see the tweets of all the people that you are 
following. This is your timeline. 

 
RT 
RT stands for re-tweet. This is reposting someone else’s tweet to the timeline and your own 
profile page. 

 
MT 
MT stands for modified tweet and is a way to acknowledge that you are posting or re-
tweeting a modified version of someone else’s tweet. 

 
DM 
DM stands for direct message. This is like a text message between you and a recipient that 
no-one else can see, but you both need to be following one another to DM. 

 
#FF 
This stands for follow Friday, which is used on a Friday to recommend other people to 
follow. 

 

Some tips 
• Connect with people, comment, share views and content. 
• Use hashtags and images to get more engagement. 
• Use https://analytics.twitter.com to view your stats. 
• If you feel overwhelmed by the tweets in your timeline, you can use Twitter lists 

to keep up with the tweets of a select group. 
• If you @reply someone, other people will only see your reply if they follow both 

of you. This is why people sometimes use a full stop or other character before 
replying (e.g.  .@reply). 

• Do not feel like you must reply to someone who is abusive or unreasonable. 
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• You can ‘block’ anyone who you do not want to follow or tweet to you. To block a 

user, simply go to the profile of the account you want to block. Click the gear icon 
(next to the follower button) and click ‘block’ to confirm. Find out more about 
blocking at https://support.twitter.com/articles/117063 

 
Find more information at https://support.twitter.com/ 
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Red Lion Chambers guide to 
LinkedIn 

What is LinkedIn? 

LinkedIn is a more formal social network than Twitter. LinkedIn is not just for 
people seeking jobs. It is a content and publishing platform where people can 
promote their work. You can also comment on content, join groups, network and 
take part in discussions. 

 
Getting started 
Go to www.linkedin.co.uk and follow the sign-up process. Once you have an 
account set up, you can then complete your personal profile, which is basically 
like an online CV. 

 
Profile 
This is about you, your career history, education and skills. You can choose 
whether you make your profile publicly viewable or just viewable by your 
connections. If you want to make the most of networking on LinkedIn, it is a good 
idea to have a complete profile. You can choose how much of your profile you 
make public in your privacy settings. 

Most organisations have LinkedIn pages and you can follow these to keep up with 
their news. Please connect with the Red Lion Chambers page. 

 
Connections 
Connections are people in your network who you have connected with. You can 
choose which connections you accept and which you decline. As well as 
connecting with people on LinkedIn, you can also follow influencers or publishers. 

 
Endorsements 
LinkedIn allows you to list your key skills. When you visit someone’s profile page, 
LinkedIn may ask if you want to endorse their skills – if you do not, just ignore it! 

 
 

http://www.linkedin.co.uk/
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Recommendations 
Recommendations are more detailed than endorsements. The person you are 
endorsing can choose whether or not to display it on their profile. 

 

Groups 
Groups are a good way to share your thoughts, expertise and experience with 
others, and to make new connections.  

 
Sharing content 
LinkedIn allows us to share our news and job opportunities. To share content on 
LinkedIn, simply click the ‘share’ or ‘like’ button. Anything that you share or like 
can be seen by your connections. 

 
For more information, visit help.linkedin.com. 
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Identifying yourself as an employee 
We are delighted if Members and employees choose to identify themselves on 
social media as Members and employees of Red Lion Chambers. However, it is 
important to be professional and aware of our excellent reputation. Remember, 
using social media is like representing Red Lion Chambers in real life, so please 
apply the principles contained in these guidelines to any social media that you use. 

 
Other social media 

Besides Twitter and LinkedIn, we use a wide range of other social media platforms 
such as Facebook and Pinterest. Please contact the Marketing & Communications 
Team to find out more. 

mailto:comms_team@18rlc.co.uk
mailto:comms_team@18rlc.co.uk
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Contact us 
We are always happy to help you get started on social media and to discuss how you can best 
benefit from its use. 
 
For more information, please contact  
The Comms Team: comms_team@18rlc.co.uk 
The Business Development & Marketing Committee: BDM_Committee@18rlc.co.uk 

 

mailto:comms_team@18rlc.co.uk
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